
+35987 657 8139
Telephone

Campus X, Sofia city, 
Bulgaria

www.augform.com 
Address Website May 2025

BUSINESS PRESENTATION

AugforM



01 

04 

02 

05 

03 

06 

Hello Friends! 

Solution 

Traction 

Traction in-depth 

Problem 

Market size 

PITCH DECK PRESENTATION

07 Competitors 

08 Funds (finance) 

09 Our team 

10 Acknowledgements 

AugforM



Thank you 

GREETING FROM BULGARIA

Ladies and gentlemen, a warm welcome to

AugforM's business pitch deck presentation. Your

time and attention are greatly appreciated. Today,

we're excited to share our vision, accomplishments,

and the exciting roadmap ahead. Let's embark on

this journey together, and thank you for considering

an investment in our innovative venture.
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Following steps 
to be taken

Approach in 
actionTypes

The system will use 
computer vision(cv) to 
provide suggestions for 
advertisement 
placement and category 
of advertisement.

Original image is 
uploading on website, 
after that manually 
selected, a place for 
advertisement and 
advertisement category.

IN-IMAGE 
ADVERTISING

Video is uploaded on 
website, after that with 
help of cv places for ads 
will be found and 
suggested, also user 
could select additional 
places for 
advertisement.

With special program a 
place for advertisement 
is selected in video, and 
using computer vision 
this place is updated for 
each next frame.

ADS IN A PRE-
RECORDED VIDEO

Places and products will 
be recognized using cv, 
and could be changed if 
it is allowed.

A place during stream is 
selected, and inside this 
place advertisement will 
be shown.

IN-STREAM ADS
AugforM



ADVERTISEMENT

PRODUCT

ADVERTISING ON A WEBSITE

In contrast to the original content, dynamic web
advertisements are a source of distraction. This
distraction can lead to the original content being
hidden.

Lacking relevance to content and region, the 
product will likely be ignored, a typical issue with 
ads that frustrate users.

AugforM



01 

02 

VIDEO ADVERTISING

ADVERTISEMENT 

PRODUCT 

Intrusive mass media advertisements in
videos are generally unwanted by
viewers, often leading them to skip the
ads or interrupt their viewing for a
break.

If your product annoys and interrupts users' preferred media, particularly with
irrelevant content, it will likely be met with strong negative feedback. This is
further compounded by the fact that advertisements from content creators
often lack relevance for users outside their region, thus restricting their
access to online services. AugforM



WE WILL SOLVE THE PROBLEMS

01 
Solution 1 
Our Platform will display advertisement inside an
image or a video content by using virtual product
placement; It will be relevant to content, not blocked.

02 
Solution 2 
Our Platform is designed to display advertisements
within image or video content through the usage of
virtual product placement techniques.

03 Solution 3 
Content creators have the option to pick an
advertisement type that aligns with their content.

04 Solution 4 
Specific customer audiences or individuals can
receive targeted advertisements, with the content of
those advertisements, potentially varying by
geographical region and other factors.
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in-depth 
WHAT WE COULD DO

ORIGINAL IMAGE IMAGE WITH A MASK IMAGE WITH ADVERTISEMENT 

Our approach: each time when site need to open image, it requests it from our
platform and image returned with integrated advertisement that could not be blocked
and do not disrupt content. Advertisement is selected by user location, content type,
and additional provided information.

CURRENT APPROACH: WEB SITE DISPLAY ORIGINAL IMAGE FOR EACH USER
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in-depth 
HOW IT  WORKS?
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OUR CLIENTS COME FROM EVERYWHERE

We show advertisement in different ways; thus,
we do not have a direct competitor and a defined
market size, in other words.

Global Advertising Market 

Market Structure 

VPP platforms 

We will provide a new approach for advertisement
that is currently not present or have low impact.

1. Social media: 22.6% USD 241.8 billion

2. Web search: 22% USD 224.8 billion

3. Retail Media: 14.3% USD 152.6 billion

4. Legacy media: ~ 25.3% USD 270.5 billion

5. Outdoor advertisement: ~ 4% USD 71 billion

While similar platforms are present, they do not
have big impact on advertisement.

Amazon mostly a part not because of
advertisement, but because of core business.

WARC: Global ad spend to top 1 trillion in 2024
AUGFORM PLATFORM
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STRONG SIDESWIKE SIDESPLATFORM

Exclusively using Amazon Prime.Resources: Amazon Prime, AWS, etc. First-
hand data on consumer viewing habits.

The final quality of the integration is dependent on the
initial quality of the footage. Consequently, the cost is
directly related to the achieved integration quality.

Built on a strong technology foundation,
they engage with leading advertisers and
content

The more sophisticated the algorithms, the better the
accuracy and the greater the effectiveness.

In-scene advertising powered by AI allows
them to place ads in ad-free content.

The achieved accuracy and effectiveness will be a function
of the algorithms' sophistication, particularly given the
limited content portfolio of our new company.

"Generative fusion AI" enables seamless
virtual product integration in video content.
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Vision for the Future
The Future of Advertising: Integrated and Engaged
 Beyond Disruption, Towards Integration: We see a future where intrusive advertising is

a thing of the past, replaced by relevant and engaging brand integrations that enhance
the viewer experience.

 The Global Standard for Advertisement: AugforM will be the leading platform
connecting brands and audiences through seamless, contextually relevant integrations
across all media content and beyond(extended reality)

 A Shared Ecosystem of Value: We're building a future where customer could rate
advertisement experience and directly empowering products and brands based on
genuine value and positive interactions.
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A significant portion of the investment will be 
allocated to migrating our platform to a robust 
and scalable cloud infrastructure.  

ALREADY ALLOCATED FUNDS OF THE FOUNDERAMOUNTINVESTOR

Domain + hosting with a shared server
Participation in EU startup summit
Company creating and support

10000$
5000$

Founder
Friends and 
family

FUNDS (FINANCES)

HOW INVESTMENT FUNDS WILL BE ALLOCATED?  
Customer Acquisition and Market 

Penetration Scaling Cloud Infrastructure Team Expansion & Development 
Customer Acquisition and Market 

Penetration 

Funds will be strategically deployed for 
salaries, supporting our current talented team 
and enabling the recruitment of key new hires. 

A dedicated portion of the funding will be 
focused on strategic initiatives to acquire new 
customers and expand our market presence. 
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ANDRII MYTROSHYN

Founder 
Expert in Computer Graphics, 

Technical Evangelist 
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